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Institutions brought less tra�ic to 
their sites in 2021 than in 2020, 
but a higher share of new users. 
They also stayed longer on the 
site each time they visited. 
Bounce rates were up across the 
board, and only mid-sized private 
4-year colleges saw their sessions 
per user increase. The majority of 
visitors le� without taking any 
action. Retaining an audience is 
as important as attracting an 
audience.
TikTok is making the biggest 
impact on tra�ic to 2-year 
colleges, it was the 
second-highest social source 
behind Facebook. It was the 
fourth-largest source for 4-year 
colleges behind Facebook, 
Twitter, and LinkedIn. In both 
cases, however, it was poor at 
bringing an engaged audience. 
Unexpectedly, it was the largest 
social tra�ic source with for-profit 
colleges.
As institutions get larger, the 
volume of social media tra�ic 
increases but also contributes a 
smaller percentage of site tra�ic.

SUMMARY RESULTS



The key traffic metrics 
benchmarked are: 

Total Sessions 
Percent New Sessions 
Bounce Rate 
Average Session Duration 
Pageviews per Session 
Sessions per User 
Average Page Load Time

Additionally, for those 
with Google Ads connected 
Niche benchmarked:

2021 ad spend
CPC (cost per click)
Clicks

Benchmarks were 
determined for tra�ic on 
a site-wide level, as well 
as for tra�ic across 
various search engines, 
social networks, and 
paid sources.

Not all institutions had 
tra�ic from every source. 
The benchmark for 
tra�ic from a specific 
source is the average 
among all schools with 
tra�ic from that source. 

METHODOLOGY
These benchmarks are based 
upon website tra�ic data for the 
2021 calendar year aggregated 
across 442 higher ed institutions. 
All institutions included use 
Google Analytics to track and 
report on their website tra�ic, and 
all granted Niche read-only access 
to their Google Analytics. In order 
to calculate industry benchmarks 
for key tra�ic metrics, the data 
across all institutions was pulled 
via the Google Analytics API and 
the average value among all 
institutions was calculated for 
each metric. 


